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Federico Giglio, proprietor of the Giglio boutique (Palermo, Italy):

“The fair organization was excellent, there was a lot of excitement amongst the stands. People were
looking at the collections with interest, there was a bubbly atmosphere. Pitti Bimbo is the only real
opportunity to meet with suppliers, and it is the number one fair in the world for children’s fashion.
This edition’s new layout makes you feel that the same attention paid to the Pitti Uomo collections is
also being focused on childrenswear.”

Dominique Viot, Directrice, Studio Galeries Lafayette (Paris, France):
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“l was very satisfied with this fair. | feel that it is constantly evolving, like fashion, and | can always find
good ideas and new brands here. | particularly like the fact that so many of the various childrenswear
sectors are brought together at Pitti Bimbo, from chic to casual to sporty. | was particularly struck by
the printed, colorful, flowery garments: | like this easy-fashion style, beautiful clothes that are easy to
wear, ideal for everyday living”.

Stefan Dierksmeier, Senior Buyer, Children’s Clothing, PEEK & CLOPPENBURG (Hamburg,
Germany):

“Pitti Bimbo is an ideal opportunity for discovering next season’s trends. | always find loads of new
companies and | really like the way the collections are presented. Fashion is constantly evolving, and
this fair manages to keep up with it. It is growing. | wouldn’t change anything”.

Abdul Wahab Al Garawi, President of the Al Garawi Kids Group (Saudi Arabia):

“At this edition of Pitti Bimbo | found an even higher level of exhibitors, with lots of brand attention and
research. The fair is more organized, and the new layout has improved the viewing itinerary”.

Keiji Kajiyama, Presidente of Serafino (Nishinomiya, Japan)

“This fair thrills me every time. | come to every edition to discover new brands. | very much liked the
lower level of the Main Pavilion: the idea of the Pop Up Stores is brilliant. What struck me most? The
considerable amount of clothing proposals, and the high level of research into fabrics”.

Toshihiro Wada, Managing Director Wadahiro (Sakai, Japan):

“I liked the work carried out by designer Patricia Urquiola, there is plenty of space between the stands
and that creates a very pleasant atmosphere. Inside the fair, | noticed a return to a cleaner, clearer
image of childrenswear which very much reflects the demands of the Japanese market”.

Barbara Molteni, buyer for Tessabit (Como, Italy)

“Pitti Bimbo is a fundamental meeting place, it is the fair everybody knows about and the contacts
made here are very important. | always find numerous interesting new features. In particular, | liked
the New View area where there was a lot of reflection on what, | believe, will be one of next season’s
main trends: the search for a clean, essential style for the childrenswear sector as well. Then there is
the Cavaniglia Pavilion which always comes out on top for the sports brands”.

David Naraine, proprietor of the Nallen boutiques (Sweden) :

“I have been coming to Pitti Bimbo since 1993. 1 think it is the best children’s fashion fair in Europe,
the one that guarantees the best service. 1 like the collections and the across-the-board way they are
presented: today, it is essential to find something that continues to interest and excite people, that
keeps the fashion business alive. In Sweden, kids start to get interested in fashion from an early age,
the trends are fast and constantly evolving. Pitti Bimbo manages to keep up with the times”.

Mok-Young, Chung, C.E.O. Ji Il Company LTD (South Korea):
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“This is my first visit to Pitti Bimbo and my impression is that it is a fantastic fair. It is easy to find ideas
and new names, and | think there is a good balance between quality and price. There is a broad
selection of proposals in terms of styles as well as age range. Maybe this is normal in Italy, but in
South Korea it is more difficult to find proposals to cover the 0 - 17 age range. This is a very
interesting aspect”.
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